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The Partners has been awarded the runner-
urp ok for the second year running. The
WPP-oramed agency is enjoving a period
oo suscoes, exemiplified by its imeolvement
in the launch of the BBCs phenomenally
sicessiul video-on-demand service., iPlaver,
in Jamaery. The Partmers was recrudbed by
the BEC to bhelp position the new brand,
froem whilch 1 00m devwmlioads were made
im ity first six months

The judges moted several high-profile
propects, including the agency’s cover design
fior the new Jamees Borsd neevel Dievrl My Caare
by Sebasiian Faulks It has also carmied ouwt
significant brand sdentity wark for global
Anancia business Delosite, hodel chain Hilton
and famed London hotel The Connaught

The Partners bucked a sdow market by
poating 14.7% year-on-year revenue growth
iz the first half of 2008, So far this year it can
also Binast & T5% new business pitchiwin
ratio and bhas added several major cliemis,
inclsding HSBC, eBayand insurance brand

s JAMES BOND ¢

SEBASTIAN FAULKS
WRITIP

AN FLEMING

Aviva [n the caste of the Ratter, The Partnen

s collaborating with Abbott Mead Vickers
BEDO on a major ghobal campaign launching
at the end of this manth.

Whale the opening of Heathrow Terminal 5
proved a debacle or Britmh Aimsanys, thard
placed Fich will be comient with its contre
butson, The agency designed a tlagship retasl
oudlet af the terminal for Harrods and
dedivered three indnvidual progects for
consumer clectronics retatler DG Group,

Although at 500 Fitch's pitch success rate
may meod be as impressive as The Pariners, the
agency has nonetheless added some stellar
clemts 1o i3 portiodio. Mot ondy was it added
to the Lomdon 201 2 Games dessgn agendy
roster, bat it also started work on projects
for Tesdn, Somy and Diell.

Liormg=berm clients mow acooant bor G0
of the sgency's revenues. For instance, it
contribated to the design of Marks &
Spencer s new store at the Westheld shopping
coampiex in West Lomdon and delrvered the

, barclaycard

fisst im-sione promastional campaign for
Mokia. Its rebranding wark with HiQ, the
Goadyvear Dunlop-owned car-tyre retadler
and fister. resulted in 2 30% baost o fetall
sales and 14% increase in customer footfall

Mearmwhile, an the road 16 recovery aflera
tough coapde of years, The Brand Union Has
been carmarked by the judges as one bo watch
i 2008 The agency sirengthened its manage-
mierd lzam al the end al 2007, mscluding the
promotion of dient services dinector Stmon
Baailey 1o muanageng director, and had added
high-profile brands to its portfolio, indusding
Barclaycard, Reciitt Benckser and Canon

Barclayeand briefed The Brand Unien to
creabea fresh visual identity vo help give the
business a wider international appeal The
laninich of the logo was timed 1o cotncids with
o mew marketing stralegy cmphassmg the
brand asa payment provider rather than a
credit-cand brand. If the agency can continise
1o buald om thas platborm, it will be a seriows
comiender nexd year. m

Thee Partmers’ cover desion for The Rafest Bond nowvel [above left] and revamp ol The Connaught (sbowe right s The Brand Undon's vitusl Bentity for Barcisyeand (above)
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